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Introducao

A Analise Estatistica elaborada baseia-se nas observacdes recolhidas (para
determinadas variaveis] de uma amostra de 202 individuos do sexo masculino e
feminino, entre os 13 e os 34 anos, visitantes do Parque Nacional portugués ou

outras Areas Prategidas.

As variaveis relativas a informacdo pessoal sdo: a idade, género, agregado
familiar, educacao, rendimento mensal, regido de residéncia, ocupacdo e se tém
carro proprio;

As variaveis referentes aos interesses e preferéncias aquando as visitas aos
Parques Naturais ou Areas Protegidas sdo: se passaram o fim-de-semana em
contacto com a natureza, ou estariam interessados em fazé-o durante o proximo
ano, se passaram algum fim-de-semana fora durante o ano anterior. Através dos
inquéritos pretendeu-se também constatar quais as actividades que os inquiridos
preferiam praticar em contacto com a natureza.

De seguida verifica-se a frequéncia das visitas as Areas Protegidas
portuguesas nos Uultimos 2 anos, categorizando 6 diferentes razdes que
fundamentalmente essas visitas, sendo estas: mativos culturais e religiosos; contacto
com a natureza; pratica de desportos de aventura; convivencia social; viver nas
proximidades e o estatuto social. Utilizando uma escala de O [sem importancia) a 10
(muita importéncia) para ordenar estas variaveis.

Por fim, foi pedido que se autoavaliassem numa escala de Atitude Ambiental
(de O - sem preocupacao a 30 - preocupacao total).

O desenvolvimento deste trabalho consiste em elaborar os instrumentos

necessarios para a analise dos dados obtidos no inquérito.



Analise Estatistica

1. How can this sample be characterized in terms of demographic
characteristics? Describe the information collected using appropriate graphical

presentations and tables.

Age

A idade € uma variavel quantitativa discreta, caracterizada por uma escala de racio.

A média das idades dos inquiridos € de 25,57.

A mediana diz-nos que pelo menos 50% (56,4%) dos inquiridos tem, no maximo, 26 anos.
A idade mais frequente é de 26 anos (moda=26).

O desvio padrao das idades é de 5,364, ou seja, em média, a disperséo é de 5,364 anos.

O valor minimo das idades que foi observado é de 13 anos de idade e o valor méximo é de 34

anos de idade. Apresenta uma distribuicdo assimeétrica negativa

Statistics

N Valid 202

Missing ql
Mean 25,57
Median 26,00]
Mode 26
Std. Deviation 5,364
\Variance 28,773
Skewness -185
Std. Error of Skewness] ,171
Kurtosis - 746
Std. Error of Kurtosis 341
Range 21
Minimum 13
Maximum 34
Sum 5166
Percentiles 25 21,00

50 26,00}

75 30,00




Frequency
9

Cumulative
Frequency | Percent Percent
Valid 13 2 1,0 1.0
14 2 1,0 2,0
15 5 2,5 4,5
16 2 1,0 54
17 1 D 5,9
18 7 3,5 94
19 8 4,0 13,4
20 14 6.9 20,3
21 12 5,9 26,2
22 7 3,5 29,7
23 14 6.9 36,6
24 7 3.5 40,1
25 15 7.4 47,5
26 18 8.9 56,4
27 10 5,0 61.4
28 16 79 69,3
29 10 5,0 74,3
30 9 4,5 78,7
31 7 3,5 82,2
32 8 4,0 86,1
33 12 59 92,1
34 16 7.8 100,0]
Total 202 100,0
Histogram
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Age Mean 25,57 377
95% Confidence Interval Lower Bound 24.83
for Mean Upper Bound 06,32
5% Trimmed Mean 25,72
Median 26,00
Variance 28,773
Std. Deviation 5,364
Minimum 13
Maximum 34
Range 21
Interquartile Range 9
Skewness -185 71
Kurtosis -746 ,341
7 - 34 = Xmax
30+ 30 =Q3
26 =02
2571
21 =Q1
2071
159
—l 13 = Xmin
10+
T
Age
Anexo1:

Case Processing Summary

Age Stem-and-Leaf Plot




Gender

O género & uma variavel qualitativa nominal. O género mais frequente & o feminino (moda="1].

Frequency | Percent
Valid [Female 108 53,5
Male 94 46,5
Total 202 100,0
Gender
M Female
Gender E male




Highest level of Education

O nivel de educacao mais alto representa uma variavel qualitativa ordinal.

A Maoda é “Higher Education”, sendo o nivel de educac&o mais frequente.

A Mediana é “Complete Secundary”, isto €, pelo menos 50% [55,9%) dos inquiridos tem no

maximo o secundario completo.

Statistics
N Valid 202
Missing 0
Median 2,00
Mode 3
Percentiles 25 2,00
50 2,00
75 3,00
Cumulative
Frequency | Percent Percent
Valid Incomplete 31 15,3 15,3
Secondary
Complete Secondary 82 40,6 55,9
Higher Education 89 44,1 100,0
Total 202 100,0
Highest level of education
1004
B804
E 60
1]
=
E
20

]
Incomplete Secondary

T
Complete Secondary

Highest level of education

T
Higher Education




Occupation

A Ocupacéo é uma variavel qualitativa nominal.

A moda é “Employed”, ou seja, a resposta mais frequente, no que se refere a

ocupacao, é estar empregado (Moda=1).

Statistics
N Valid 202
Missing q
Mode 1
Frequency Percent
Valid Employed 127 62,9
Student 65 32,2
Unemployed 10 5,0
Total 202 100,0
Occupation
.Employed
Occupation E Student

OuUnemployed



Living with

Pessoas com quem vivem - &€ uma variavel qualitativa nominal.

A moda é “Other Adults”, ou seja, a resposta mais frequente é a de viverem com outros

adultos.

Statistics
N Valid 202
Missing q
Mode 1
Frequency Percent
\alid Other adults 124 61,4
Other adults and children 66 32,7
Other situation 12 5,9
Total 202 100,0
Living with
120~
100
E;. 80
40
20
0 Other Iadults Cther aduﬂsland children Other sli‘tua‘tion

Living with



Net Household Income

Rendimento do agregado familiar (mensal) € uma variavel qualitativa ordinal.

A mediana é “1001-2000 euros” querendo isto dizer que pelo menos 50% (79,8%)]

do rendimento do agregado dos inquiridos € no maximo de 1001 a 2000 euros. O
valor mais respondido foi de “1001-2000 euros” (Moda=3).

Statistics
N Valid 173
Missing 29
Median 3,00
Mode 3
Percentiles 25 2,00
50 3,00
75 3,00
Frequency | Valid Percent | Cumulative Percent
Valid <400 euros 13 7.5 7.5
401 - 1000 euros 61 35,3 42,8
1001 - 2000 euros 64 37,0 79.8
2001 - 3500 euros 27 15,6 954
> 3500 euros 8 4.6 100,0
Total 173 100,0
MNet Household Income (monthly)
B0
z
S a0
=3
o
&
204

T
= 400 euros

T T T
401 - 1000 euros 1001 - 2000 euros 2001 - 3500 euros

Net Household Income (monthly)

T
= 3500 euros
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Region of Residence

A regido de residéncia a € uma variavel qualitativa nominal.

A moda, ou seja, a regido mais frequente foi o Norte do pais.

Statistics
Region of residence
N Valid 202
Missing 0
Mode 1
Frequency | Percent
Valid North 82 40,6
Centre 36 17,8
Lisboa 73 36,1
Algarve 11 5,4
Total 202( 100,0
Region of residence
B aigarve

11



Owns a car
Tem carro proprio - variavel qualitativa nominal

A moda é possuirem carro proprio, sendo a resposta que surgiu com maior
frequéncia.

Statistics
N Valid 193
Missing
Mode 1

Frequency | Valid Percent
Valid Yes 146 75,6
No 47 24,4
Total 193 100,0
Missing Missings 9
Total 202
Owns a car
W ves
Chsesig

12



2. Which are the socio-demographic characteristics of those who have spend at

least a weekend outside home and in contact with nature?

As pessoas que passaram pelo menos um fim-de-semana fora em contacto com a
natureza, tém as seguintes caracteristicas (165 pessoas):

- Tém em média 26 anos de idade (25,85];

- A idade mais verificada foi a de 26 anos;

- Pelo menos 50% (53,9%) tém, no maximo, 26 anos;

- Relativamente a média existe uma dispersao de 5,167 anos [Desvio Padrao);

- 49,7% Das pessoas sao do sexo feminino, correspondendo assim a 82 mulheres.
50,3% Sao do sexo masculino, correspondendo a 83 homens;

- Pelo menos 50% (100%) tém, no maximo, o Ensino Superior;

- 69,7% Destas pessoas estdo empregadas, 27,9% séo estudantes e apenas 4,2%
estdo desempregadas;

- Pelo menos 50% (80,1%]) dos inquiridos, ou seja, 95 pessoas tém, no maximo, um
rendimento entre 1001 - 2000 euros;

- 62,4% Das pessoas vivem com outros adultos, fazendo corresponder a 103
pessoas

- Existe um equilibrio entre o Norte do Pais e Lisboa, no que se refere as respostas
sobre a regido de residéncia, obtendo cada uma 39,4% e 38,2%, respectivamente.

- 79,6% Das pessoas possuem carro proprio.

13



Statistics Cumulative
Frequency |Percent Percent
N Valid 165 Valid 13 2 1.2 1.2
Missing 0 14 2 12 2.4
Mean 25,85 15 3 18 4.2
Median 26,00 18 2l 12 5.5
Mode oG 18 5 3,0 8,5
Std. Deviation 5,167 19 5 3.0 11.5
\ariance 26,703 20 9 9,5 17,0
Skewness 347 21 9 5,5 22,4
Std. Error of Skewness ,189 22 5 3.0 25,5
Kurtosis -456 23 11 6,7 32,1
Std. Error of Kurtosis ,376 24 5 3.0 35,2
Minimum 13 25 14 8.5 43,6
Maximum 34 26 17 10,3 53,9
Sum 4265 27 10 6.1 60,0
Percentiles 25 22,00 og 14 85 68,5
50 26,00 29 10 B.,1 74,5
75 30,00 30 8 4,8 79,4
31 B 3,6 83,0
32 8 4,8 87.9
33 9 55 93,3
34 11 6,7 100,0
Total 165 100,0
Histogram
7 Stﬂ.egguz.zféﬁssr
M =165
15
1= [+<]
N i
2 o A5y _F
- =] =) B
|
] Bl | [E [E
Eh
A [2]j[=]) | ] | : : .
10 15 20 25 30 35
Age
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Gender

Statistics

N

Mode

Valid
Missing

165

Ny

Frequency

Percent

Valid

Female 82

Male
Total

83
165

49,7
50,3
100,0

Gender

WFemale
Erale

15



Highest Level of Education

Statistics
N Valid 165
Missing 8]
Median 3,00
Mode 3
Percentiles 25 2,00
a0 3,00
75 3,00
Cumulative
Frequency Percent
Percent
Valid Incomplete Secondary 18 10,9 10,9
Complete Secondary 64 38,8 49,7
Higher Education 83 50,3 100,0
Total 165 100,0
Highest level of education
100
801
=
g 60
[
=
o
L
a0
20
0 T T T
Incomplete Seconcdary Complete Secondary Higher Education

Highest level of education
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Occupation

Statistics
Occupation

N Valid 165

Missing 0

Mode 1

Frequency Percent
Valid Employed 112 67,9
Student 46 27,9
Unemployed 7 4.2
Total 165 100,0
Occupation

WEmployed
[ student
Ounemployed

17



Living With

Frequency

Statistics
N Valid 165
Missing q
Mode 1

1204

1007

W
(=]
1

@
(=]
1

401

209

Frequency | Percent

Valid Other adults 103 62,4
Other adults and children 52 31,5

Other situation 10 6,1

Total 165 100,0

Living with
103
Otherladurts Cther adultsland children Cther s!'rtuation
Living with
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Net Household Income (monthly)

Statistics
N Valid 141
Missing 24
Median 3,00
Mode 3
Percentiles 25 2,00
50 3,00
75 3,00
Cumulative
Frequency | Valid Percent Percent
Valid <400 euros 11 7.8 7.8
401 - 1000 euros 47 33,3 41,1
1001 - 2000 euros 55 39,0 80,1
2001 - 3500 euros 20 14,2 94,3
> 3500 euros 8 5,7 100,0
Total 141 100,0
Net Household Income (monthly)
60=
509
40
==
=
g
3.
E 0
47
207
10+
o

I T I I I
< 400 eurcs 401 - 1000 euros 1001 - 2000 euros 2001 - 3500 euros = 3500 euros

Net Household Income (monthly)



Region of residence

Statistics
N Valid 165
Missing 0
Mode 1
Frequency | Percent
Valid  North 65 394
Centre 27 16,4
Lisboa 63 38,2
Algarve 10 6,1
Total 165 1000

Region of residence

W tiorth
Ecertre
OLisboa
[ | Algarve
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Owns a car

Statistics
N Valid 157
Missing 8
Mode 1
Frequency | Valid Percent
Valid Yes 125 79,6
No 32 204
Total 157 100,0
Missing Missings 8
Total 165
Owns a car
Wves
Eno
Cmissing

21



3. Which is the most preferred activity practiced in natural environments?

Construct a bar graph to answer this question.

A actividade que os inquiridos (57,2%) preferem praticar no meio ambiente é

“Hiking”, ou seja, caminhadas.

Values

Yes Row M %%

Yes
Count | Row N %

Hiking 107 57.2%
Riding 40 22,2%
Sailing 26 14,7%
Cycling 92 28,6%
Outdoor and adventure sports 92 28,6%
Water sports 26 14,4%
Camping 86 45,7%
Fauna and flora observation 60 32,8%
Thematic rotes, panoramic 92 28,1%
exhibitions and phatography

Circuits in historic villages 68 36,6%
Circuits to archaeological 18 10,2%
centres

Astro observation 14 7.9%

Anexo2.

Yes,/No/9 Row N%
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4. How would you describe the sample distribution of the Environmental attitude

scale in terms of localization, dispersion, skewness and kurtosis?

Localizacao:

Statistics
Environmental attitude scale

N Valid
Missing

Mean

Median

Mode

Std. Deviation

\Variance

Skewness

Std. Error of Skewness

Kurtosis

Std. Error of Kurtosis

Minimum

Maximum

Sum

Percentiles 25
50
75

197

25,22
26,00
26
3,108
9,664
451
173
-393
,345
17

30
4968
23,00
26,00
27,00

A média da escala de atitude ambiental dos inquiridos corresponde a 25.22.

Pelo menos 50% (64%) dos inquiridos classificam no maximo a sua atitude
ambiental em 26 valores.

A classificacao da atitude ambiental mais frequente corresponde a 26 valores.

Anexo3.

Environmental attitude scale
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5. Does the distribution of the Environmental attitude scale vary for different genders?

Use boxplots to answer this question.

Pela analise das tabelas e da caixa de bigodes, conclui-se que as preocupacdes com

o0 ambiente consoante o género. As mulheres (104] classificaram, maioritariamente,

a sua preocupacdo ambiental entre os 23 e os 29 valores, com uma média de

25.17, com uma dispersdao em relacdo a media de 2,891 (Desvio Padréao). Os

homens(93), maioritariamente, responderam ter uma preocupacéao entre 23 e 30

valores, sobressaindo o valor 26 e 30. O desvio padrao foi de 3,35, havendo um

maior afastamento em relacdo a média.

Case Processing Summary

Cases
Valid Missing Total
Gender N Percent N Percent N Percent
|Environmental Female 104 96,3% 4 3,7% 108| 100,0%
i I
attitude scale  \yq) o3| 98.9% 11 1,1% 94| 100,0%
Histogram
for gender— Female
15 —
3] P A T T
M =104
10 {0 | L]
-
2
3 [
s
e
.
= | El
o [
1IEE 2‘0 2‘2 2‘4 2‘6 2‘8 3.0
Environmental attitude scale
Histogram
for gender= Male
204 Mean =25 28
Std. Dev. =335
M =83
15—
=
3
o 10—
o
- E]
[=]
=
o T T T T T T
17,5 20 22,5 25 27 .5 30

Environmental attitude scale

24



304 -1 30 = Xmax -1 30 = Xmax
e 28 = Q3
. 27 = Q3
g 26 = Q2
% 25— 25 = GE
=
.E
= 23 =Q1 23 =Q1
*E' 22 5
E
=
e
£ 20
T}
1 18 = Xmin
e 4 17 = xmin
Fenlmlna Mr:lle
Gender

Anexo 4.
Environmental attitude scale Stem-and-Leaf Plot for Female
Environmental attitude scale Stem-and-Leaf Plot for Male

Descriptives



6. Is there any association between the frequency of visit to natural parks or

other PPA and the education level?

Sim, o grau de associacédo entre a frequéncia das visitas aos parques e a outras

areas protegidas e o nivel de educacéo € de 0,248; ou seja, existe uma associacao

linear fraca e positiva entre as duas variaveis.

Correlations

Frequency of visits
to National Parks
or other protected

Highest level | areas during the
of education last two years
Spearman's Highest level of education  Correlation Coefficient 1,000 248"
rho Sig. (2-tailed) ,000
N 202 202
Frequency of visits to Correlation Coefficient 248" 1,000
National Parks or other Sig. (2-tailed) 000,
protected areas during the
last two years 202 202

** Correlation is significant at the 0.01 level [2-tailed).
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7. Draw a mean profile graph for the importance of the 6 motives that influence

the visits to natural parks or other PPA and interpret the results.
Das varidveis apresentadas aquela que mais influencia as visitas aos Parque

Naturais ou a outras Areas Protegidas portuguesas é a “Live Nearby”, ou seja, viver

nas proximidades.

Descriptive Statistics

N Minimum | Maximum | Mean | Std. Deviation
|ICultural and religious 202 1,500 8,555| 4,96468 1,210913
motives
|Contact with nature 202 1,168 8,888| 5,20370 1,495305
Practice adventure sports 202 2,876 8,900| 6,08664 1,041602
Social contacts [family 202 1,134 6,759| 4,46262 967808
and friends)
Live nearby 202 4,224 9,678| 6,55705 1,050592
To improve social status 202 723 6,498| 3,95574 1,042530
Valid N [listwise] 202

To improve social status
Live nearby /

Social contacts (family and friends)

Practice adventure sports

Contact with nature

— LN\

Cuttural and refigious mative:

Mean




8. Do respondents with different occupations have similar mean profiles for these

6 aspects? What about those who own a car when compared to the ones not

owning a car?

Occupation
Report
Social
Cultural and Practice contacts To improve
religious | Contact with | adventure (family and social
Occupation motives nature sports friends) Live nearby| status
Employed Mean 5,06537 543214| 6,01828 4,36958 6,51196] 3,91234
N 127 127 127 127 127 127
Std. Deviation] 1,147466 1,527234| ,964432 1,002558| 1,103445| 1,134798
Student Mean 4,77595 478143 6,27589 4,60902 6,65139| 4,06631
N 65 65 65 65 65 65
Std. Deviation] 1,286112 1,358112| 1,211963 ,779831| 1,001983| ,899243
JlUnemployed Mean 491259 5,04720| 5,72461 4,69258 6,51654| 3,78813
N 10 10 10 10 10 10
Std. Deviation] 1,465737 1,453987| ,541273 1,478729 ,608151| ,590137
Total Mean 4,96468 5,20370| 6,08664 4,46262 6,55705| 3,95574
N 202 202 202 202 202 202
Std. Deviation] 1,210913 1,495305| 1,041602 ,967808| 1,050592| 1,042530
Occupation
—Employed
— Student
To improve social statu: Unemployed
AN
Live nearbry | .
Social contacts (family ane friencs)
T
o
o
o
Practice adventure sports
Contact with nature /
Cubtural and religious maotives /
0 2 4 5 g 10
Count
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Owns a car

Report
Social
Cultural and Practice contacts To improve
religious | Contact with adventure (family and Live social
IOwns a car motives nature sports friends) nearby status
Yes Mean 4,95602 5,38741 6,09145 4,32557| 6,55645| 3,99772
N 146 146 146 146 146 146
Std. 1,157135 1,419828 1,013884| 1,002042( 1,08381| 1,042605
Deviation 3
No Mean 492738 4,75055 6,01005 487054 6,55750( 3,94491
N 47 47 47 47 47 47
Std. 1272872 1,573313 1,175181 ,758142| 923489 ,933554
Deviation
Total Mean 4943905 5,23232 6,07163 4,45828| 6,55671| 3,98486
N 193 193 193 193 193 193
Std. 1,183013 1,480062 1,052819 ,975193| 1,04471| 1,015012
Deviation 6
COwns a car
—Yes
— Mo
To improve social status
Live nearky /(
Social contacts (family and friends)
=
@
3
Practice adventure sports
Contact with nature I
|
l/
Cuttural and religious matives I
2 4 6 8 10
Count
Anexob5.

Case Processing Summary - Occupation

Case Processing Summary - Owns a car
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9. Which of the B aspects that influence the visits to natural parks and other PPA

better explain the variation of the Environmental attitude scale?

O aspecto que melhor explica a variacdo da escala, respeitante a atitude ambiental, &

o facto de terem contacto com a natureza (R= 0,300).

Cultural Social To
and Contact | Practice | contacts improve
religious with adventure |(family and| Live social
motives | nature sports friends) | nearby | status
Environment Pearson -108 ,300" -145° ,091 ,033| -218"
al attitude  Correlation
scale Sig. [2-tailed)| ,130 ,000 ,043 202| 649 ,002
N 197 197 197 197 197 197
Anexob.

Correlations
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10. Is there any linear association between age and the Environmental attitude

scale? Answer this question using the appropriate graph and statistical measure.

O coeficiente de correlacdo

linear de Pearson entre as variaveis

nagey

e

“Environmental attitude scale” € igual a 0,359, identificando uma associacéo linear

reduzida e positiva entre as mesmas. O diagrama de dispersdo apresentado

corrobora a andlise efectuada.

Descriptive Statistics

Mean Std. Deviation N
Age 25,57 5,364 202
[Environmental attitude scale 25,22 3,109 197
Correlations
Environmental
Age attitude scale
Age Pearson Caorrelation 1 359"
Sig. (2-tailed) ,000
Sum of Squares and Cross- | 5783,386 1171,091
products
Covariance 28,773 5,975
N 202 197
Environmental attitude scale Pearson Correlation 3997 1
Sig. (2-tailed) ,000
Sum of Squares and Cross- | 1171,091 1894,173
products
Covariance 5,975 9,664
N 197 197

**_ Correlation is significant at the 0.01 level (2-tailed).

Environmental attitude scale
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Linear Regression

R2Linear = 0,129

31



11. Fit a simple linear regression model to the Environmental attitude scale using

age as independent variable and interpret the results.

Variables Entered/Removed’

Variables Variables
Model Entered Removed Method
1 Age’ Enter

a. All requested variables entered.

b. Dependent Variable: Environmental attitude

scale
Model Summary
Adjusted R Std. Error of
Model R R Square Square the Estimate
1 ,359° 129 ,125 2,908
a. Predictors: (Constant), Age
ANOVA’
Sum of
Model Squares df Mean Square F Sig.
1 Regression 244,654 1 244,654 28,922 ,000°
Residual 1649,519 195 8,459
Total 1894,173 196

a. Predictors: [Constant), Age
b. Dependent Variable: Environmental attitude scale

32



Coefficients®

Standardized
Unstandardized Coefficients| Coefficients
Moaodel B Std. Error Beta t Sig.
1 (Constant) 19,878 1,015 19,576 ,000
Age 209 ,039 ,359 5378 ,000

a. Dependent Variable: Environmental attitude scale

Linear Regression

30 o cooo0cOO0OOD
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o
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10 15 20 25 a0 35

Y= 19,878+0,209X
Constante (a) = 19,878

Corresponde a escala de atitude ambiental, quando a idade € nula.

Declive (b) = 0,209

Variacao da escala de atitude ambiental, quando a variacao da idade aumenta 1 ano.
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12. (Optional) Fit a multiple linear regression model to the Environmental attitude
scale using age and the 6 visit motives as independent variables and interpret the

results.
Model Summary
Adjusted R
Model R R Square Square Std. Error of the Estimate
1 A7 226 197 2,785

a. Predictors: [Constant], To improve social status, Social contacts [family and friends], Cultural
and religious motives, Contact with nature, Practice adventure sports, Live nearby, Age

ANOVA’
Mean
Model Sum of Squares df Square F Sig.
1 Regression 427,792 7 61,113| 7.877 ,000°
Residual 1466,381 189 7,759
Total 1894,173 196

a. Predictors: [Constant], To improve social status, Social contacts [family and friends], Cultural
and religious motives, Contact with nature, Practice adventure sports, Live nearby, Age

b. Dependent Variable: Environmental attitude scale

Coefficients®

Standardized
Unstandardized Coefficients| Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 23,239 2,607 8,915,000
Age ,1580 ,044 ,258| 3,435],001
Cultural and religious -359 , 165 -140| -2,179] ,031
motives
Contact with nature ,397 ,149 ,192| 2,667|,008
Practice adventure sports -286 194 -096| 1,474 142
Social contacts [family ,385 210 ,119| 1,836( ,068
and friends]
Live nearby -027 ,189 -009| -142|.,887
To improve saocial status -488 ,193 -165| 2,525,012

a. Dependent Variable: Environmental attitude scale

Y.= 23,239+0,15X:-0,359X:+0,397X--0,286X.+0,385X:-0,027X-0,488X-

Constante (a)= 23,239: Corresponde a escala de atitude ambiental quando a idade,
0s motivos culturais e religiosos, 0 contacto com a natureza, a pratica de desportos
radicais, as relacoes sociais (com familia e amigos), viver nas proximidades e o status
social forem nulos.

Declive (b) = variacdo da escala ambiental consoante a variacdo de cada uma das
variaveis.
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Conclusao

Em termos demograficos os inquiridos apresentam uma idade média de 26
anos, sendo 108 mulheres e 94 homens, com, maioritariamente o Secundario
Completo, estando Empregados. O mais comum €& viverem com outros adultos, com
um rendimento do agregado familiar entre 1001 e 2000 euros, sendo as regiées de
residéncia predominantes o Norte do pais e Lisboa, tendo a maioria dos individuos

carro proprio.

Das pessoas que passaram pelo menos um fim-de-semana fora, em contacto
com a natureza, verificamos que tém em meédia 26 anos de idade, sendo 82
mulheres e 83 homens, com 50,3% das pessoas a terem o Ensino Superior e 38,8%
a terem o Secundario Completo, ou seja, sdo pessoas com um nivel de instrucao
elevado. No que diz respeito & ocupacdo, a maioria das pessoas encontram-se
empregadas, sendo 0s estudantes a segunda ocupacdo mais representativa. A
maioria dos inquiridos (103) vive com outros adultos, seguindo-se os adultos que
vivem com criancas (52 individuos). 55 Inquiridos tém, no maximo, um rendimento
entre 1001 - 2000 euros. Cerca de 80% (7/9,6%) das pessoas possuem carro

proprio, sendo estas do Norte do Pais e Lisboa.

As actividades que preferem praticar no meio ambiente sdo as caminhadas,

seguindo-se 0 acampamento.

A Atitude Ambiental ronda os 26 valores, no geral, sendo que analisando

consoante 0 sexo, nao existe uma diferenca relevante (0,11 valores).

O numero de visitas a Areas Protegidas e o nivel de educacao ndo estao
directamente relacionados, ou seja, 0 nimero de visitas € muito pouco influenciado

pelo nivel de educacéao.

Os principais motivos pelos quais visitam 0s parques sao o facto de viverem
nas proximidades e a pratica de desportos de aventura. As diferentes ocupacées nao

influenciam os principais motivos de visita.

O aspecto que melhor justifica a Atitude Ambiental € o contacto com a
natureza. Existindo uma relacdo reduzida entre a Atitude Ambiental e a idade, visto

gue quando a idade aumenta em 1 ano a variacao da atitude € reduzida.

Os factores que mais influenciam a Atitude Ambiental s&o a variacdo do

contacto com a natureza e estatuto social.
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Anexos

Anexo 1: Questao 1

Case Processing Summary

Cases
Valid Missing Total
N Percent N Percent N Percent
Age 202| 100,0% 0% 202| 100,0%
Age Stem-and-Leaf Plot
Frequency Stem & Leaf
2,00 1. 33
7,00 1. 4455555
3,00 1. 667
15,00 1. 888888839399399999
26,00 2 . 00000000000000111111111111
21,00 2. 222222233333333333333
22,00 2. 4444444555555555555555
28,00 2. 666bbbbbb6666666667777777777
26,00 2. 888888888888888839399939993999
16,00 3. 0000000001T111111
20,00 3. 22222222333333333333
16,00 3. 4444444444444444

Stem width: 10
Each leaf: 1 case(s)



Anexo 2: Questao 3

Yes No 9

Count | RowN% | Count | RowN% | Count | Row N %
Hiking 107 57.2% 79 42,2% 1 5%
Riding 40 22,2% 139 77.2% 1 ,6%
Sailing 26 14,7% 150 84,7% 1 ,6%
Cycling 52 28,6% 129 70,9% 1 5%
|Outdoor and adventure 52 28,6% 129 70,9% 1 9%
sports
\\Water sports 26 14,4% 153 85,0% 1 6%
Camping 86 45, 7% 101 53,7% 1 5%
Fauna and flora 60 32,8% 122 66,7% 1 9%
observation
Thematic rotes, 52 28,1% 132 71.4% 1 ,09%
panoramic exhibitions and
photography
Circuits in historic villages 68 36,6% 117 62,9% 1 9%
Circuits to archaeological 18 10,2% 158 89,3% 1 6%
centres
Astro observation 14 7.9% 163 91,6% 1 ,6%
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Anexo 3: Questao 4

Environmental attitude scale

Cumulative
Frequency | Percent | Valid Percent Percent

Valid 17 1 ] 9 is!
18 5 2,5 2,5 3,0
19 3 1,5 1,5 4.6
20 9 4.5 4,6 9,1
21 11 54 5,6 14,7
22 8 4,0 4,1 18,8
23 16 79 8.1 26,9
24 20 99 10,2 37,1
25 22 10,9 11,2 48,2
26 31 15,3 15,7 64,0
27 23 11,4 11,7 75,6
28 15 7.4 7.6 83,2
29 17 8.4 8.6 919
30 16 7.9 8.1 100,0
Total 197 97,5 100,0

Missing System 5 2,5

Total 202 100,0
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Anexo 4: Questao 5

Descriptives

Gender Statistic Std. Error
Environmental Female Mean 25,17 ,283
attitude scale 95% Confidence Interval Lower Bound 24,61

for Mean Upper Bound 25,74

9% Trimmed Mean 25,26

Median 25,00

Variance 8,358

Std. Deviation 2,891

Minimum 18

Maximum 30

Range 12

Interquartile Range 4

Skewness -464 237

Kurtosis -403 468
Male Mean 25,28 347

95% Confidence Interval Lower Bound 24,59

for Mean Upper Bound 25,97

5% Trimmed Mean 2543

Median 26,00

Variance 11,225

Std. Deviation 3,350

Minimum 17

Maximum 30

Range 13

Interquartile Range 5

Skewness -456 ,250

Kurtosis -434 495
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Environmental attitude scale Stem-and-Leaf Plot for
gender= Female

Frequency Stem & Leaf

2,00 18. 00

1,00 19.0

6,00 20. 000000

5,00 21 . 00000

5,00 22 . 00000

8,00 23 . 00000000

11,00 24 . 00000000000
15,00 25. 000000000000000
13,00 26. 0000000000000
1400 27. 00000000000000
11,00 28. 00000000000
9,00 29 . 000000000

400 30. 0000

Stem width: 1
Each leaf: 1 case(s)

Environmental attitude scale Stem-and-Leaf Plot for
gender= Male

Frequency Stem & Leaf

6.00 1. 788899

29,00 2. 00011111122233333333444444444

46,00 2. 555555566666666666666666677777777788883333939999

12,00 3. 000000000000

Stem width: 10
Each leaf: 1 case(s])
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Anexo 5: Questao 8

Occupation

Case Processing Summary

Cases
Included Excluded Total
N Percent N Percent N Percent
|ICultural and religious 202( 100,0% 0 ,0% 202 100,0%
matives * Occupation
Contact with nature * 202( 100,0% 0 ,0% 202 100,0%
Occupation
Practice adventure sports 202( 100,0% 0 ,0% 202 100,0%
* Occupation
Social contacts [family and 202( 100,0% 0 ,0% 202 100,0%
friends]) * Occupation
Live nearby * Occupation 202| 100,0% 0 0% 202| 100,0%
To improve social status * 202| 100,0% 0 ,0% 202| 100,0%
|Occupation
Owns a car
Case Processing Summary
Cases
Included Excluded Total
N Percent N Percent N Percent
Cultural and religious 193 95,5% 9 4,5% 202| 100,0%
motives * Owns a car
Contact with nature * 193 95,5% 9 4,5% 202 100,0%
|Owns a car
Practice adventure sports 193 95,5% 9 4,5% 202| 100,0%
* Owns a car
Social contacts (family and 193 95,5% 9 4,5% 202 100,0%
friends]) * Owns a car
Live nearby * Owns a car 193 95,5% 9 4,5% 202| 100,0%
To improve social status 193 95,5% 9 4,5% 202| 100,0%
* Owns a car
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Anexo 6: Questao 9

Correlations

Social To
Cultural and | Contact| Practice | contacts improve

religious with | adventure | (family and | Live social |Environmental
motives nature sports friends) |nearby| status | attitude scale
|Cultural and Pearson Correlation 1 ,051 -035 -009| -055 -001 -108
"meggi\?euss Sig. (2-tailed) 474 624 898| 439] 990 130
N 202 202 202 202| 202 202 197
IContact with Pearson Correlation ,051 1 ,009 ,003| ,024 -010 ,3007
nature Sig. (2-tailed) 474 897 966| 730 883 ,000
N 202 202 202 202| 202 202 197
Practice Pearson Correlation -035 ,009 1 -049| ,008 ,047 -145°
:ggigstu"e Sig. (2-tailed) 624 897 486 909 509 043
N 202 202 202 202| 202 202 197
Sacial Pearsaon Correlation -008 ,003 -048 11 ,033 -006 ,091
I&‘;’;ﬁﬁ;‘fﬂ 4 Sig (2+ailed) 898| 966 486 639 935 202
friends) 202 202 202 202| 202 202 197
Live nearby  Pearson Correlation -055 ,024 ,008 ,033 1 -045 ,033
Sig. (2-tailed) 439 ,730 908 B39 525 649
N 202 202 202 202| 202 202 197
To improve  Pearson Correlation -001 -010 ,047 -006| -045 1 2187
social status  gjg (2.tailed) 990 883 509 935| 525 002
N 202 202 202 202| 202 202 197
JEnvironment Pearson Correlation -,108| ,300" -145° ,091] ,033 -218~ 1

2'02,tgtUde Sig. (2-tailed) 130| 000 043 202| 649 002
N 197 197 197 197 197 197 197

**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level [2-tailed).
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