62 Aula

2.Mercado Empregador
Mercado Internacional
Realidade Atual e Dimensao Futura
Economias que Mais Vao Prosperar
Factores Criticos de Sucesso dos Sectores

e Empresas Centradas nos Clientes
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Maiores Economias Mundiais

1990 2000 2005 2010 2015°
EEUU 5,800 EEUU 9,951 | EEUU 12,638 = EEUU 14,657 | EEUU 17,993
Japon 3,058 Japon 4,667 | Japon 4,552 China 5,878 China 10,061
Alemania 1,547 Aleman 1,905 Alemania 2,793 Japon 5,458 Japon 6,379
Francia 1,248 RU 1,480 RU 2,282 Alemania 3,315 Alemania 3,856
’ Italia 1,135 Francia 1,333 China 2,256 Francia 2,582 Francia 3,112
Reino Un. 1,017 China 1,198 = Francia 2,147 RU 2,247 Brasil 3,103
Canada 582 Italia 1,100 Italia 1,780 Brasil 2,090 RU 3,050
Espana 520 Canada 724 Canada 1,133 Italia 2,055 Rusia 2,926 #
Brasil 507 México 642 Espafia 1,132 Canada 1,574 India 2,516
China 390 Brasil 642 Brasil 890 India 1,537 Italia 2,424
Australia 327 Espafia 582 México 848 Rusia 1,465 Canada 1,999
India 325 Corea 533 Corea 844 Espafia 1,409 Australia 1,662
- Corea 270 India 479 India 809 Australia 1,235 Espana 1,654
Portugal 78 117 191 229 251
Fonte: FMI 2012, PIB em bilies de US$ &Projeccdes
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PIB Mundial: Contribuicoes

1980 1985 19920 1995 2000 2005 2010 2015 2020 2025 20:

Fonte: W Outros Paises Russia W EUA B india
Oxford 1 -
Economics . Brasil . China . Zona Euro

2012
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U.Europei

Outros
Paises

China

O & O @ 0 0 AN dA D DD D DG D
SPHFPLNVORP PRSP PSP WP
DA I S N SN S S A A S S S S S

Fonte: OCDE 2012
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1) China (+2)

(-1)
(+5)

2) U.S.
3) India
4) Japan (-2)
5) Germany (-1)
(-1)
(+2)

6) UK
7) Brazil

8) Mexico (+5)

f» 9) France (-3)

10) Canada (same)

© Pedro Matos

11) Italy  (-4)

12) Turkey (+6)
13) S. Korea (-2)
(-2)

Russia (+2)

14) Spain
15)
16) Philippines (+27)
17) Indonesia (+4)
18) Australia (-2)
19) Argentina (2)

20)Egypt (+15)

Fonte: HSBC, 2012

MARKETING PESSOAL

Economias Mundiais em 2050

21)
22)
23)
24)
25)
26)
27)
28)
29)

30)

ISCTE, 2012/2013

Malaysia (+17) ", we
Saudi Arabia (+1
Thailand (+6)
Netherlands (-9)I
Poland (-1)
Peru (+20)
Iran (+7)
Colombia (+12)
Switzerland (-9) -

Pakistan (+14)



Economias Mundiais em 2050

GDP at purchasing power parity (PPP) rankings Projected average annual real growth in

Projected
2009 rank GDP at PPP* 2050 rank cDparpppe 005 20092050
- 1 Us $14,256bn 1 China $50,4750n  IWietram
df 2 China $8,888bn 2 India $43,180bn India
2 3 Japan $4,138bn 3 US $37,876bn Nigeria 7.9%
G 4 India $3,752bn 4 Brazil $9,762bn China 5.9%
' 5 Germany $2,984bn 5 Japan $7,664bn Indonesia 5.8%
6 Russia $2,687bn 6 Russia §7,550bn  Llurkey 5:1%
, SouthAfrica 5.0%
m-m_ 7 Mexico . $6,682bn SaudiArabia 50%
8 France $2,172bn ’ 8 Indonesia $6,205bn Argentina 4.9%
9 Brazl $2,020bn 4§ 9  Germany $5,707bn Mexico 4.7%
10 Italy $1,922bn 10 UK $5,628bn Brazil 4.4%
11 Mexico $1,540bn 11 France $5,344 bn Russia 4.0%
12 Spain $1,496bn 12 Turkey $5,298bn Korea ~ 3.1%
13 South Korea $1,324bn 13  Nigeria $4,530bn Ss“mua ;::'Z
14 Canada $1,280bn 14 Vietnam $3,939bn >
" 15 Turkey $1,040bn 15 Ity $3,798bn EM—:':,Z’
' 16 Indonesia $967bn 16 (anada $3,322bn Spain 1.9%
4. 417 Australia $858bn 17 SouthKorea  $3,258bn France " 1.7%
18 Saudi Arabia $595bn 18  Spain $3,195bn ftaly  1.4%
f 19 Argentina $586bn 19 SaudiArabia  $3,039bn 1.3% Germany
20 SouthAfrica  $508bn 20 Argentina  $2,549bn 1.0% Japan

Fonte: World Bank, 2009

© Pedro Matos MARKETING PESSOAL ISCTE, 2012/2013



- Crescimento Esperado 2011/2020

Emergentes Asiaticos

Africa Subsariana

Médio Oriente & Norte Africa m

Ameérica Latina

Estados Unidos

Fonte: Banco de Portugal, 2012
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Com Potencial Regulares Investem no exterior

LT
Lol Capacitagao | Listas de Importadores }[ Feiras ][ Apoio Seguros Crédito
Servigos .
Informacao Contacto of Capital Rism}[ MissGes Empresariais J[ﬂpniﬂ da Rede Externa -
., A
HBOUFSCS Conhecimento QREN - Org. Técnico Rede AICEP

Fonte: AICEP, 2012
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Rede Europa da AICEP

Estocolmo
® Helsinquia

® Copenhaga
® Moscovo

Londres ® @ Haia ® Varsovia

® Bruxelas g Praga

® Paris @® Viena
® Zurique o Budapeste
® Mildo
® Vigo @ Bucareste

Porto( ® Barcelona ® Ancara -

® Madrid
® Mérida

Lisboa (
®Atenas

® Centro de Negocios
Fonte: AICEP, 2012
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Rede Fora da Europa da AICEP

@ Toronto
"oy Argel uim®
_ @ Nova lorque Lishoad A8 Tulled Peg Téauio
Sdo Francisco Rabal® ® Tiivo
fipoi Xangai ®
~ ) Nova Deli @ Macau
Cidade do México Praia® i EhaDl
Specas ® Kuala-Lumpur
© Bogota ® Singapura
Luanda @ !
° ® Jacarta
Benguela ® Maputo
@ Sao Paulo
[ ]
®Buenos Aires Joanesburgo

@ Ceniro de Neg6cios @
Santiago do Chile

Fonte: AICEP, 2012
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Economico - Triangulo Virtuoso xf-r;,-L-;_-

-

S.Tom

.
! . ) ~
“,'f( ’-';%":T'rn !.J 'v“\’v Dot o

Fonte: AICEP, 2012
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Empresas Exportadoras

Volume de
Exportagdo

N°® de Empresas % do total das Exportagdes

2 3 0 A
92 90 73 91 106 '
124 116 123 M3 140 ..
TTT11T1

Mennsdﬂ 21176 21124 14683 14755 16500 .
Mllhiueurus

+ M 24252 f§ 17.723 || 17.799 M
Empresa

Fonte: AICEP, 2012
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7 FCS da Empresa Orientada
para o CLIENTE

Oferecem solugdoes com nivel de exceléncia aos
seus clientes

Dao mais importancia ao cliente

Procuram surpreender os clientes

Inspiram nos empregados o espirito de cliente
Distinguem-se da concorréncia

Investem no futuro

Tratam a relacao como um ativo

© Pedro Matos MARKETING PESSOAL ISCTE, 2012/2013



Exercicio

Daqui a 3 meses, quando acabarem a
licenciatura, qual a vossa opcao, para
iniciar no mercado de trabalho:

Mercado

Regiao

Sector

Cargo

Obstaculos
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