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ESFERAS DO POSICIONAMENTO G,
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Identificacao Diferenciacao

Fonte: Lendrevie et al. (2000)
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DEFINICAO DO POSICIONAMENTO - Processo de Escolha QE‘EJEE'é?ésCHQOL
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* Critérios de identificacao do universo de referéncia dos
produtos

 Posicionamento das marcas presentes

 Posicionamento do produto

POSICIONAMENTO



DEFINIGAO DO POSICIONAMENTO - Triangulo de Ouro Genn. .,
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Fonte: Mercator XXI
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VALOR DA MARCA Ceorn,
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Porque € que as
marcas sao cada vez
mais valiosas?

Luta concorrencial Grande distribuicao

Inflagao dos custos



VALOR DA MARCA G
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Queres casar?
Porqué? Nao és
feliz comigo?

MATEUS


Slide 9 - Nespresso.avi
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IDENTIDADE DAS MARCAS

OBJECTO

Nome — Identity Mix
SINAL
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Misséo / Valores — Marketing Mix

Imagem — Publico Mix

INTERPRETANTE
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EXEMPLO: TVI G
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FASSION CONCEFT
STORY LINE

Euro 2004

presentation - stage 4
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Deﬁning_ the Froblem
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() Defuing. the Problem

WHAT DO WE FEELABOUT FOOTBALL ?

‘We love foofbaf [”
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(D) Tefuing the Froblm

HOW TO CREATE A SENSE OF EXCITEMENT
ATMOSPHERE AROUND THE GAME ?

“Mam] Emotions, One Fassion”
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(0 Defuing the Froblom

HOW TO REPRESENT THE PORTUGUESE PASSION
ABOUT FOOTBALL ?

16




Q ISCTE_IUL
BUSINESS SCHOOL

Instituto Universitdrio de Lisboa

@

lngpira‘ﬁon Regovrees
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DENTIFYING A PORTUGUESE CREATIVE TREATMENT, IN ORDER TO ENSURE THE ORIGINALITY.
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Tradrtional Ormemental Avt

DENTIFYING A PORTUGUESE CREATIVE TREATMENT, IN ORDER TO ENSURE THE ORIGINAUTY
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Traditional Avchitectvral Art

DENTIFYING A PORTUGUESE CREATIVE TREATMENT, IN ORDER TO ENSURE THE ORIGINAUITY.
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%r‘h:gycco chh'i’ Environments

DENTIFYING A PORTUGUESE CREATIVE TREATMENT, IN ORDER TO ENSURE THE ORIGINAUTY,
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The Cyreative Frocess
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and Redc

pssidn and portugalty SEES

guro 2004

PORTUGAL
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ARQUITECTURA DA MARCA O TN
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PeG + Gillelte

Welcome to the Best
Consumer Products Company in the World
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1989

1997 Inicio da comercializacGo de azeite

Inicio da comercializacdo de queijos
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